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BEAUTY interview

“IT’S BEEN  
75 YEARS  

AND  
I  WANTED  
TO BRING 

ATTAR  
BACK TO THE  
MODERN DAY 

TONALITY 
WITH NASO”Excerpts from an interview:

ON NASO’S ORIGINS
I feel so much pride when I talk about Naso’s 

history and its origins. After Partition, my great 

grandfather moved to Oman to work with oud  

(a perfume ingredient) for the Omani sultan and 

for the market over there, because oud was much 

appreciated by the Arabs. They started cultivating 

it and making the oud that would come from  

Oman to India and then sell from India onwards.  

He set up the steam distillation plant over there 

and then brought it to Lucknow. That city has such 

a huge history when it comes to rose distillation 

and attar – the business all started from there.  

It’s been 75 years and I wanted to bring attar  

back to the modern day tonality with Naso.

ON GROWING UP SURROUNDED  
BY PERFUMES
Smells not only inspire me, they become a part  

of me and I didn’t even know until very much later 

that they hold a very important nostalgic part of my 

sensorial DNA.  I would take my own sweet time to 

research smells as a kid in a very juvenile manner.  

THE SWEET  
SMELL OF SUCCESS

Meet ASTHA SURI, who is bringing Indian perfumery back to the forefront  
with Naso Profumi. By Karen Alfonso

I never thought of perfumery as a profession  

until much later when I was in Europe and I actually 

did my research on niche perfumes. I wanted  

to buy one and it was so exorbitantly priced.  

When I smelled it, it was nothing more than  

what my father had in his workshops.

ON SPOTTING THE GAP  
IN THE MARKET
I noticed that the majority of users never get 

accustomed to these notes, and do not understand 

the deeper level properties to the aromas they 

bring out. Addressing that is a very important part 

of Naso, to make it a brand that is known to heal 

and enrich one’s life emotionally, a brand that not 

just sells perfume but also tells you about what 

you’re wearing, educates you about the smells, 

and, most importantly, brings them into the  

home sphere.

H
aving launched Naso Profumi in 2021, 

third-generation perfumer Astha Suri 

is shaking up the very notions we have 

about perfumes. 
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PAYMENT
SOLUTIONS

TRAVEL SMART
INITIATIVES

SMART
TECHNOLOGY

Har Khushi Ke Liye Kaafi Hai

The Financial and Travel Platform to address your diverse needs

EbixCash is a one stop non-aligned destination  for consumers, small & large businesses, financial 
institutions, insurance entities, airports, ports, bus roadways corporations etc. for all their payments, 

remittance, foreign exchange, travel, BPO, healthcare and fintech needs.
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